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2010	 2011	 2012	 2013	 2014	
Audi	 227,938159	 313,036160	 405,838161	 491,989162	 578,932163	
BMW	 183,328164	 233,630165	 327,341166	 391,713167	 456,732168	





2010	 2011	 2012	 2013	 2014	 2015	
	LVMH		 	€	499,100.00174		 	€	6,430,000.00175		 	€	7,895,000.00176		 	€	8,669,000.00177		 	€	8,740,000.00178		 	€	9,636,000.00179		
	Richemont		 	€	1,740,000.00180		 	€	2,569,000.00181		 	€	3,684,000.00182		 	€	4,162,000.00183		 	€	4,235,000.00184		 	€	4,100,000.00185		
	Kering		 	€	1,541,900.00186		 	€	1,962,000.00187		 	€	2,439,700.00188		 	€	2,469,800.00189		 	€	2,582,800.00190		 	€	2,956,200.00191		




Lauder		 	€	1,127,671.34198		 	€	1,357,259.08199		 	€	1,525,493.11200		 	€	1,539,770.56201		 	€	1,845,102.77202		 	€	2,007,532.10203		
		Chow	Tai	
Fook		 	€	2,203,093.54204		 	€	3,478,007.30205		 	€	5,535,584.34206		 	€	5,375,820.88207		 	€	8,250,269.06208		 	€	7,636,812.43209			Numbers	represent	revenue	in	euros	for	each	fiscal	year.				
	 2010210	 2011211	 2012212	 2013i213	 2014214	 2015215	
Europe	 2099	 2588	 3097	 3611	 3919	 3067	
Asia-Pacific	 1740	 2569	 3684	 4162	 4235	 4100	
Americas	 712	 998	 1253	 1473	 1603	 1588	







Model?	 	 	 	
No	Model	 30	 No	 45%	
Contains	Model	 37	 Yes	 55%	
Western	or	Asian:	 	 	
Western	 20	 Western	 30%	
Asian	 14	 Non-western	 21%	
Type:	 	 	 	
Watch	 5	 Watch	 7%	
Skincare	 39	 Skincare	 58%	
Handbags	 2	 Handbags	 3%	
Fragrance	 7	 Fragrance	 10%	
Jewelry	 6	 Jewelry	 9%	
Automobiles	 5	 Automobiles	 7%	
Technology	 2	 Technology	 3%	
Clothing	 1	 Clothing	 1%	




Model?	 	 	 	
No	Model	 39	 No	 48%	
Contains	Model	 43	 Yes	 52%	
Western	or	Asian:	 	 	 	
Western	 21	 Western	 26%	
Asian	 21	 Non-western	 26%	
Type:	 	 	 	
Watch	 6	 Watch	 7%	
Skincare	 52	 Skincare	 63%	
Handbags	 6	 Handbags	 7%	
Fragrance	 3	 Fragrance	 4%	
Jewelry	 7	 Jewelry	 9%	
Automobiles	 4	 Automobiles	 5%	
Technology	 1	 Technology	 1%	
Clothing	 3	 Clothing	 4%	





Model?	 	 	 	
No	Model	 37	 No	 45%	
Contains	Model	 46	 Yes	 55%	
Western	or	Asian:	 	 	 	
Western	 32	 Western	 39%	
Asian	 13	 Non-western	 16%	
Type:	 	 	 	
Watch	 11	 Watch	 13%	
Skincare	 38	 Skincare	 46%	
Handbags	 5	 Handbags	 6%	
Fragrance	 7	 Fragrance	 8%	
Jewelry	 10	 Jewelry	 12%	
Automobiles	 2	 Automobiles	 2%	
Technology	 2	 Technology	 2%	
Clothing	 7	 Clothing	 8%	




Model?	 	 	 	
No	Model	 41	 No	 49%	
Contains	Model	 42	 Yes	 51%	
Western	or	Asian:	 	 	 	
Western	 31	 Western	 37%	
Asian	 8	 Non-western	 10%	
Type:	 	 	 	
Watch	 10	 Watch	 12%	
Skincare	 37	 Skincare	 45%	
Handbags	 7	 Handbags	 8%	
Fragrance	 7	 Fragrance	 8%	
Jewelry	 9	 Jewelry	 11%	
Automobiles	 6	 Automobiles	 7%	
Technology	 0	 Technology	 0%	
Clothing	 5	 Clothing	 6%	





Model?	 	 	 	
No	Model	 34	 No	 45%	
Contains	Model	 42	 Yes	 55%	
Western	or	Asian:	 	 	 	
Western	 31	 Western	 41%	
Asian	 11	 Non-western	 14%	
Type:	 	 	 	
Watch	 8	 Watch	 11%	
Skincare	 29	 Skincare	 38%	
Handbags	 7	 Handbags	 9%	
Fragrance	 4	 Fragrance	 5%	
Jewelry	 13	 Jewelry	 17%	
Automobiles	 3	 Automobiles	 4%	
Technology	 2	 Technology	 3%	
Clothing	 3	 Clothing	 4%	




Model?	 	 	 	
No	Model	 23	 No	 40%	
Contains	Model	 35	 Yes	 60%	
Western	or	Asian:	 	 	
Western	 28	 Western	 48%	
Asian	 7	 Non-western	 12%	
Type:	 	 	 	
Watch	 5	 Watch	 9%	
Skincare	 24	 Skincare	 41%	
Handbags	 8	 Handbags	 14%	
Fragrance	 5	 Fragrance	 9%	
Jewelry	 7	 Jewelry	 12%	
Automobiles	 3	 Automobiles	 5%	
Technology	 0	 Technology	 0%	
Clothing	 5	 Clothing	 9%	
	 	 	 	
Number	of	articles	 58	 	 	
	
Overall	Statistics	(n=449)	
No	Model	 204	 No	Model	 45%	
	 73	
Contains	Model	 245	 	Contains	Model	 54%	
Western	or	Asian:	 	 	 	
Western	 163	 Western	 36%	
Asian	 74	 Asian	 16%	
Type:	 	 	 	
Watch	 45	 Watch	 10%	
Skincare	 219	 Skincare	 49%	
Handbags	 35	 Handbags	 8%	
Fragrance	 33	 Fragrance	 7%	
Jewelry	 52	 Jewelry	 12%	
Automobiles	 23	 Automobiles	 5%	
Technology	 7	 Technology	 2%	
Clothing	 24	 Clothing	 5%		
Comparisons	regarding	models	
	 2010	 2011	 2012	 2013	 2014	 2015	
Western	 30%	 27%	 39%	 37%	 41%	 48%	
Asian	 21%	 25%	 16%	 10%	 14%	 12%	
Does	not	feature	a	model	 45%	 47%	 45%	 51%	 45%	 40%	
Features	a	model	 55%	 53%	 55%	 49%	 55%	 60%		
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